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"At Euroconsumers we consider an open dialogue as 
the key ingredient to rebuild a healthy and fair post-Covid 
market and society. We can deliver more value to consumers 
by building solutions together with market players. A frank, 
open and respectful dialogue can lead to initiatives that are 
more consumer-friendly by design."

Ivo Mechels
CEO
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1.500.000
Consumers A unique international 

consumers organization

Gathering together five national consumer 
organisations and giving voice to a total of more 
than 1.5 MILLION people, Euroconsumers is 
the world’s leading consumer cluster in innovative 
information, personalised services and defence 
of consumer rights. We work closely together 
with Consumers International to ensure consumers 
are safe, that markets are fair and benefit from 
honest relations with businesses and authorities. 
Our European member groups are also part of the 
umbrella network of BEUC, the European Consumer 
Organisation. Together we advocate for EU policies 
that benefit consumers in their daily lives.

http://www.altroconsumo.it
https://www.deco.proteste.pt/
https://www.test-aankoop.be/
https://www.test-achats.be/
https://www.ocu.org/
https://www.proteste.org.br/
http://www.altroconsumo.it
https://www.deco.proteste.pt/

https://www.proteste.org.br/
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Governance

The Executive Management Team (EMT), 
composed of six Directors, five Country 
Managers and chaired by the CEO, 
plays a driving role in the implementation 
of Euroconsumers mission by focusing on 
four strategic topics: group strategy, product 
and marketing strategy, new product 
development and key group projects. 

Ivo Mechels
CEO

Ivo Pareyns
Head of Strategy 

Management & Support 
and HR Director

Thierry Goor
Finance Director

Dominique Henneton
I&S Director

Philippe Jossart
Commercial Director

Marco Pierani
Public Affairs & Media

Relation Director

Mario Saraiva
BT Director

António Balhanas
Portugal Country 

Manager

Reza Gholamalizad
Spain Country

Manager

Alberto Pirrone
Italy Country 

Manager

Dirk Van Hevel
Belgium Country

Manager

Fabio Zacharias
Brazil Country

Manager
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The Euroconsumers 
approach to enforcement: 
together we are stronger  
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Apple: Planned Obsolescence 
vs. Right to Repair 
Euroconsumers filed four class-action lawsuits against 
Apple over the planned obsolescence of Apple iPhones. 
The lawsuits cover owners of iPhone 6, 6 Plus, 6S 
and 6S Plus and alleges Apple engaged in unfair and 
misleading commercial practices. The lawsuits ask for 
compensation of on average at least 60 euro for each 
affected consumer in Belgium, Spain, Italy and Portugal.  

This dramatic step comes after Euroconsumers 
attempted to resolve this issue with Apple out-of-court, 
to no avail. A cease and desist letter was sent to Apple 
on 2 July 2020, asking the company to end planned 
obsolescence of iPhones, and to compensate European 
consumers following Apple's proposed settlement 
reached in March 2020 to pay affected iPhone owners 
up to $500 million to settle another class action lawsuit 
and the decision of the Italian Administrative Court 
on 29 May confirming a €10 million fine to Apple 
for these activities related to planned obsolescence.

Read the press release

Watch the video

Read the article
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https://twitter.com/euroconsumers/status/1380179973919666177
https://assets.ctfassets.net/iapmw8ie3ije/QRpArsUfYPApkf6xpBlis/d9d71205511288f23ae4167a584b49c7/press_release_apple_and_letter_july_2021.pdf
https://www.youtube.com/watch?v=TsJ0quKrMqY
https://www.youtube.com/watch?v=TsJ0quKrMqY
https://www.euroconsumers.org/activities/stop-planned-obsolescence-apple-case
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HP

On May 2021, Euroconsumers asked HP 
to compensate consumers affected by the failed 
compatibility of its printers with third-party cartridges.  

Since at least the end of 2016, HP has promoted 
that its printers were compatible with third-party 
cartridges while in practice they were not. Following 
a firmware update, users received an error message 
when installing third-party cartridges on HP printers. 
This error message led users to believe the perfectly 
good third-party cartridge was defective and forced 
them to purchase more expensive HP ones, or even 
replace their printer entirely.  

This initiative opened a dialogue with HP thanks 
to which it was possible to start negotiations for 
an agreement that consumers will be able to benefit 
from and which will lead to greater transparency 
on the use of HP printer protection systems. 

Read the letter

Read the press release
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https://assets.ctfassets.net/iapmw8ie3ije/2YMw82bwpNbEKfNtlPI5eh/53ee2c38c2589679e3791ede86868c27/Letter_to_HP_-_03052021.docx.pdf
https://assets.ctfassets.net/iapmw8ie3ije/6QK8BTorxlIqOMdmdLTWQt/9a67549a5b8bde96eef799e3887c2d00/HP_press_release_3_May_2021.docx.pdf
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Windows 11

Built to fail (again): Nintendo’s 
new “Switch” console 

As a consequence of Microsoft’s upgrade to Windows 
11 millions of individual users across the globe will 
be forced to throw away their old devices and buy 
new ones. 

In its fight against early obsolescence 
and electronic waste, Euroconsumers 
also raised concrete concerns 
with Microsoft and Nintendo. 

On October 2021, Euroconsumers wrote to Nintendo 
to highlight that the new version of the Nintendo “Switch” 
console appears to show an unsolved technical problem 
with its controllers - an issue called “Joy-Con Drift” - that 
prevents players from playing and thus limits significantly 
the product lifespan. Euroconsumers has confronted 
Nintendo, asking them to adequately inform consumers 
of the existence of the “Joy-Con Drift” and its impact 
on the expected lifespan of the Nintendo controllers 
on the packaging of the product. 

Eurconsumers also asked Nintendo to fully respect 
provisions on the legal product guarantee, without 
imposing any burden of proof on consumers or charging 
them with any costs to repair or replace their Switch controllers.  

Joy-con drift is not only harmful to consumers but also to the 
environment, resulting in the production of electronic waste, 
which is particularly difficult to dispose of, while stimulating 
an environmentally unsustainable economic cycle. 

Read the press release

https://assets.ctfassets.net/iapmw8ie3ije/4zbxAKlMhIbUSb4dZNl3rR/835835ee4a953161de6c3d56e64a8dca/Nintendo_PR.pdf
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113.000
Consumers joined 

our Dieselgate 
battle

Dieselgate: the net is closing 
in on VW  
The strength and robustness of Euroconsumers’ 
coordinated class action against Volkswagen delivered 
impressive victories for Euroconsumers’ members OCU 
and Altroconsumo. First the Spanish court ruled VW 
must compensate affected consumers €3000 each. 
Then Altroconsumo obtained more than 200 million 
euros compensation for Italian Dieselgate victims. 
The largest class action won in Europe to this day! 

And we will continue, with the support 
of the European Commission and CPC network. 
In response to our call for equal treatment for all 
European Dieselgate victims, they released a joint 
statement declaring VW violated EU law and needs 
to compensate all European consumers.

Read the article

Read the press release 2

Read the press release 1

https://www.euroconsumers.org/activities/dieselgate-long-road-to-consumer-compensation
https://www.euroconsumers.org/activities/dieselgate-long-road-to-consumer-compensation
https://assets.ctfassets.net/iapmw8ie3ije/3uUpxwsJkZJSUapUZMfVnS/54503bcebaec27e39a3adb5d8342b6c1/PR_-_COM-s_statement_on_the_Dieselgate.pdf
https://assets.ctfassets.net/iapmw8ie3ije/3oOrUKbDizIJm16K2gP4NE/a2cb44c5d93538127cc1ca66678c4d80/Volkswagen_class_action_win_press_release.pdf
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The consumer pulse 
towards post-covid 
recovery 
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We stand for a stronger and 
fairer EU, to tackle the crises 

Position paper on Digital Green Certificate

Position paper on energy prices

As the Covid-19 pandemic continued to also unwind 
in 2021, Euroconsumers stood with consumers to 
help mitigate the impactful (economic) effects of 
the crisis and prepare them for a post-covid recovery.

To secure consumers’ right to move freely again, 
Euroconsumers pushed for the EU Covid Certificate 
to become a truly effective and non-discriminatory 
tool, advocating for free of charge testing 
and urging member states to refrain from 
additional unilateral requirements. 

Likewise Euroconsumers pulled out all stops when 
the unfolding energy crisis left consumers with 
skyrocketing prices. Offering concrete support, 
questioning the status quo, calling for a speedier 
green transition and for one strong and competitive 
European energy market.
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https://assets.ctfassets.net/iapmw8ie3ije/4fFt868bcm0Q7XdAid6fDG/9692b91b85e21c197beede9ee16a27c2/Euroconsumers-_position_paper_on_Digital_Green_Certificate.pdf
https://assets.ctfassets.net/iapmw8ie3ije/4fFt868bcm0Q7XdAid6fDG/9692b91b85e21c197beede9ee16a27c2/Euroconsumers-_position_paper_on_Digital_Green_Certificate.pdf
https://assets.ctfassets.net/iapmw8ie3ije/4qkCICPDzBHQybdCcs0fvj/56f20de9af05b96ea47dae1be203dbf0/Euroconsumers_in_the_Energy_Crisis_-_discussion_paper_.pdf
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Covid 19

Euroconsumers’ long lasting experience in running 
high quality cross-country consumer surveys has 
allowed us, also during covid 19, to capture the real 
consumer pulse, echoing their voice on crucial topics 
like mandatory vaccination, the EU Covid Pass, 
and vaccine contracts. 

This firsthand information has been instrumental 
for Euroconsumers to prepare the road towards 
a post-covid recovery in a true consumer-proof way 
and equally convince all stakeholders on this matter.
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Read the press release 2

Read the press release 3

Read the press release 1

https://assets.ctfassets.net/iapmw8ie3ije/6WoerD0rX7Q3cOC8DQ7Hsu/68f2d28784fd779213575a364fbee0f9/Press_release_vaccination_survey_April_21_FINAL_.pdf
https://assets.ctfassets.net/iapmw8ie3ije/3zrD1GYuk0gucerSQLRR2/e329f70d06ad790ef536167f906f77b5/Mandatory_vaccination__transparency__patents_and_EU_Digital_Covid_Pass_-_Euroconsumers_unveils_results_of_multi-country_covi.pdf
https://assets.ctfassets.net/iapmw8ie3ije/3qzjIKTL82smZW1hZKgPOG/f8af4e389db6a290e3f937a1f87a2053/Press_Release_Time_for_Transparency_on_COVID-19_Vaccination.pdf
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Open minded webinars 

Watch the video

Watch the video

Watch the video

At Euroconsumers we like to hear all points of view. 
Always with an open mind and without prejudice 
or discrimination. 

In a series of webinars throughout 2021 
Euroconsumers put pressing consumers issues 
- like digital wellbeing, skyrocketing energy prices 
or the EU Covid certificate - to the table, exploring 
all opportunities and challenges in an open dialogue 
with stakeholders from the policy world, industry, 
consumer movement, experts and academics.

Only by challenging the status-quo and testing 
our own beliefs, can we be sure they are truly right.

https://www.youtube.com/watch?v=C6THQ5IXxj0&t=1052s
https://www.youtube.com/watch?v=C6THQ5IXxj0&t=1052s
https://www.youtube.com/watch?v=rv2hheUaej4&t=1258s
https://www.youtube.com/watch?v=rv2hheUaej4&t=1258s
https://www.youtube.com/watch?v=0lDuYXm8r10&t=27s
https://www.youtube.com/watch?v=0lDuYXm8r10&t=27s
https://twitter.com/euroconsumers/status/1389957358172971020
https://twitter.com/euroconsumers/status/1466771580512522246


Smart cities  

The majority of the global population live in cities. And this 
number will only grow. That is why AI will be crucial for the 
efficient management of our urban spaces, and making them 
healthier, safer, and more sustainable places to live.

The surveys carried out by Euroconsumers in Belgium, 
Portugal, Spain, Italy and Brazil in order to identify the trends in 
consumers’ expectations, concerns, and opportunities related 
to new technologies and AI as solutions to urban problems in 
the post-covid era, show that cities remain attractive despite the 
pandemic and should serve as a basis for identifying what is 
needed from policy-makers to bring the promise of AI in cities.

Such positive pressures are tough not enough, they must 
be governed, it is necessary to ensure that the funds of 
the Next Generation EU are well spent and that AI as well 
as all advanced technologies are channeled to improve 
people's lives in cities, within a framework of solid 
environmental sustainability. As technology becomes 
more prevalent, and important, in our urban lives, continued 
consumer trust will be vital. That’s why a robust legal 
framework is needed to reassure consumers that their data, 
privacy and security will be strongly protected.

Read the press release

https://assets.ctfassets.net/iapmw8ie3ije/3tJjNYvF4s8Usvpkmbogoy/541b8a2202d3f6f8de8235990c5ab015/PR_on_AI_Smart_Cities.docx
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Open Dialogue, 
Innovation, Expertise
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Space Shelter 

Read the press release

Euroconsumers and Google created Space Shelter, a 
new online game that aims to make consumers aware 
of cybersecurity issues and transmit more responsible 
behavior when browsing online. 

The game “Space Shelter” turns knowledge about 
online security into an adventure, with simple graphics, 
design and quality sound. Players can select an avatar 
chosen from a set of characters, then go through a 
series of five mini-games before finally reaching their 
destination: the Space Shelter. 

At the same time, it’s possible to discover the elements 
that make an internet account secure, from the use of 
a password manager to the understanding of multi-
character authentication, as well as various consumer 
privacy settings. are available. The aim of this new 
game is to help people of all ages to test their 
knowledge and learn new tricks, just by having 
a normal/basic internet connection. 
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https://assets.ctfassets.net/iapmw8ie3ije/3KrCQ1bhLUTB7on55gJz6x/e49a29dca0a278b90e912a4edb06a485/FINAL__Press_Release_Space_Shelter_30.09__1_.pdf
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Bext Award   

Watch the video

Watch the video

Read the article

Also this year in September Euroconsumers celebrated the 
BeXt Awards, a consumer brands competition that rewards 
best practice in sustainability, price, and quality across nine 
categories on the basis of the results of over 3000 quality 
comparative tests and cross-market surveys carried out 
by Euroconsumers’ national organisations in Belgium, Italy, 
Spain, and Portugal. These tests measure longevity, reliability, 
quality, and value for money of household goods, and 
personal tech products.

Consumers are more aware than ever of the importance 
of sustainability, and of the impact of their purchases on the 
environment. With the BeXt Awards, Euroconsumers seeks 
to recognise those companies that have contributed to 
a better marketplace and planet with excellent products, while 
also helping consumers in their daily purchase choices.

Consumers face great change in the face of the digital and 
green transitions, but our consumers organisations, through 
such initiatives as the BeXt Awards, can guide the way 
in terms of best practise, and promoting innovation.

https://www.youtube.com/watch?v=NBD61QRiKxQ&t=47s
https://www.youtube.com/watch?v=NBD61QRiKxQ&t=47s
https://www.youtube.com/watch?v=2Kb31NDSQ7s&t=1351s
https://www.youtube.com/watch?v=2Kb31NDSQ7s&t=1351s
https://twitter.com/euroconsumers/status/1442466662679121925
https://www.euroconsumers.org/activities/euroconsumers-bext-awards-2021
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My Data is Mine   

Read the article

Watch the video

The My Data is Mine Award recognises young scholars 
who can offer a visionary contribution to data privacy 
in Europe and worldwide. The 2021 call for papers 
was aimed at exploring the best opportunities, from 
a regulatory and technological point of view, to build 
a digital environment that maximizes benefits for 
consumers in terms of safeguarding and enhancing 
individual privacy while still allowing society to unlock 
the immense benefits that can be obtained from the 
increased use and study of data. 

My data is mine award giving took place in Libson 
during the Websummit the largest tech event in the 
world, where CEOs, members of the Fortune 500, as 
well as founders of start-ups from all over the world 
count among the participants. 

The winners of the 2021 My Data Is Mine Award were 
Pietro Dunn and Giovanni De Gregorio with the paper 
“Profiling under Risk-based Regulation: Bringing 
together the GDPR and the DSA” 
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https://www.euroconsumers.org/activities/call-for-papers-my-data-is-mine-award
https://www.youtube.com/watch?v=qcm9fFhPYBQ&t=37s
https://www.youtube.com/watch?v=qcm9fFhPYBQ&t=37s
https://twitter.com/euroconsumers/status/1456961518076141574
https://twitter.com/euroconsumers/status/1455946952231817220
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Third Euroconsumers 
International Forum

Watch the video

Watch the video

Watch the video

More than 400 participants gathered online on the 2nd 
of December for the Third International Euroconsumers 
Forum, to listen and interact about relevant present and 
future consumers issues with 69 distinguished speakers.

This year, alongside the partnership of some of the 
most relevant global market players, the Forum had 
the patronage of both the Mercosur parliament on 
one side and the European Commissioner for Justice 
and Consumers on the other, a welcomed recognition 
of the hard and professional work of the many people 
from two continents, who made this event possible.

Consumer organizations are important pillars of our society. 
Euroconsumers is growing with determination its relevance 
in the global market to help rebuild a more balanced 
and sustainable economy, and deliver local added value 
to consumers. We look forward to seeing even more 
participants for the Fourth edition of the Forum next year.

https://www.youtube.com/watch?v=W-bOk73jTXc&t=52s
https://www.youtube.com/watch?v=W-bOk73jTXc&t=52s
https://www.youtube.com/watch?v=W-bOk73jTXc&t=52s
https://www.youtube.com/watch?v=cuqcEBQyi6o&t=2s
https://www.youtube.com/watch?v=cuqcEBQyi6o&t=2s
https://www.youtube.com/watch?v=MK0UsjYNtyE&t=7s
https://www.youtube.com/watch?v=MK0UsjYNtyE&t=7s
https://twitter.com/euroconsumers/status/1461216986571104259
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Euroconsumers vs. Facebook:  
a settlement to empower consumers
On April 2021, Facebook and Euroconsumers settled  
4 class actions in Italy, Spain, Portugal and Belgium 
and started an innovative three-year period collaboration 
to improve consumers’ digital lives and create added 
value for them.  

Euroconsumers and Facebook are teaming up 
to implement several initiatives for the benefit of 
consumers on such issues as sustainability, online 
scams, and digital empowerment.  

Facebook and Euroconsumers have also set up  
a committee on Consumer Policy that supports the 
enhancement of consumer protection by discussing 
research and analysis on topics of common interest, 
information on current and emerging issues and trends, 
and guidelines and policy principles for addressing 
problematic areas. 
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Grants fundraising 
program
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EU projects 

We develop projects that promote innovation 
and virtuous behavior in line with EU strategy 
and for that we got support by those who shared our 
values and believed in our skills. We can proudly say 
that we contributed to the Green Deal  and Consumer 
agenda implementation, thanks to the activities aimed 
at promoting in particular digital empowerment, energy 
saving, green mobility, sustainability and enforcement.

96
new 

partners

25
managed 
since 2017

17
projects 
ongoing
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CLEAR X
To enable consumers to lead the energy transition 
by investing in renewable energy and sustainable 
energy (RES) and energy-efficient (EE) technologies.

BELT
To promote the uptake of more efficient 
energy-related products.

CLEAN
To help empower consumers with key knowledge 
about household detergents.

MILE 21
Aimed at providing consumers with the information 
they need so they are part of the solution to limit 
car emissions.

CIRCTHREAD
Aims to help appliances become truly sustainable.

CICLE
To be able to feed regularly enforcement activity 
with consumer complaints, in order to fill in the gap 
of EU market surveillance and improving cooperation 
between acknowledged consumer organizations 
and CPC authorities.

SHAREPAIR
Create a digital infrastructure that supports self-repair, 
repairing together (in repair cafés or repair centres), 
and repairing with professional support.

HARP
Aiming to raise consumer awareness on the efficiency 
of their heating system and to accompany them 
in adopting efficient alternatives, such as renewable 
energy-based solutions.

PROMPT
Independent testing programme assessing the lifetime 
of consumer products.

PREVENTOMICS
Personalised nutrition tools accessible to everyone, 
aimed at improving health and preventing the onset 
of diseases.

Watch the video

https://www.clear-x.eu/
https://www.clear-x.eu/
https://www.belt-project.eu/
https://www.belt-project.eu/
https://www.euroconsumers.org/activities/clean-project
https://www.euroconsumers.org/activities/clean-project
https://www.mile21.eu/choose-your-country
https://www.mile21.eu/choose-your-country
https://circthread.com/
https://circthread.com/
https://www.altroconsumo.it/info/progetti-finanziati/cicle
https://www.altroconsumo.it/info/progetti-finanziati/cicle
https://www.sharepair.org/
https://www.sharepair.org/
https://heating-retrofit.eu/
https://heating-retrofit.eu/
https://prompt-project.eu/
https://prompt-project.eu/
https://preventomics.eu/
https://preventomics.eu/
https://www.youtube.com/watch?v=pR_X29LL_r8
https://www.youtube.com/watch?v=pR_X29LL_r8
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PROTECTION OF PUBLIC HEALTH 
FROM AIR POLLUTION 
To react against the inactivity of the public 
administration about air pollution in order to protect 
consumers health and also get economic redress 
for them when needed.

VIAGOGO 
To start private enforcement (ask for compensation) 
against ticket reselling website Viagogo by several 
European consumer organisations because 
of unfair commercial practices and non-respect 
of contract law.

CONSUMERPRO
Training events on sustainability.

FOODSUPPADS 
To focus on hidden advertising and hidden 
marketing in the social media in the field of health, 
tackling food supplements.

With the support of the European Commission 
and in cooperation with BEUC:

DECARBONISING HEATING FOR 
CONSUMERS
Study into the long term costs of new green heating 
valuable for consumers and policy makers.

CONSUMER VIEWS ON THE PRICES 
OF MEDICINES ELIGIBLE FOR 
REIMBURSEMENT BY THE NATIONAL 
HEALTHCARE SYSTEM
Discussion group research project in Italy and Spain 
to gather consumers’ views about key issues that 
surround the debate on medicine affordability.

TCO2
A subcontracted activity aiming at developing 
the calculation of the total cost of owning the e-car 
and the dissemination of its results via articles 
and social media.

European Climate Foundation 
contributed to:

EVE-UX
Aimed at showing the benefits of driving electric cars 
and identifying the possible obstacles to their uptake.

Open Society Foundations supported: 

ALEXM3
To raise awareness on the impact of the unethical 
conduct of pharmaceutical companies on patient’s 
rights to access affordable healthcare.
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https://www.euroconsumers.org/activities/electric-heat-pumps-cheapest-low-carbon
https://www.euroconsumers.org/activities/electric-heat-pumps-cheapest-low-carbon
https://www.euroconsumers.org/activities/electric-heat-pumps-cheapest-low-carbon
https://www.euroconsumers.org/activities/what-like-to-drive-electric-car-across-europe-we-have-tested
https://www.euroconsumers.org/activities/what-like-to-drive-electric-car-across-europe-we-have-tested
https://www.euroconsumers.org/activities/the-alexm-project-fights-the-supremacy-of-big-pharma
https://www.euroconsumers.org/activities/the-alexm-project-fights-the-supremacy-of-big-pharma
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Media/press

Throughout 2021 Euroconsumers continued to grow 
a robust reputation as credible source of information 
for journalists, building upon several of our high quality 
product tests and consumer surveys, sharing first hand 
consumer experiences from our national consumer 
organisations, and showcasing a determined and 
experienced approach on coordinated class actions. 

This resulted in steady media coverage in the main EU 
outlets, but also led to Euroconsumers being referenced 
in the communication of institutions like the World 
Economic Forum and the European Parliament.

+45%
media 

quotations

+62%
website

+45%
twitter

+67%
Linkedin
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https://www.therecycler.com/posts/printergate-hp-in-the-firing-line-again/
https://www.euractiv.com/section/cybersecurity/news/eu-chief-announces-cybersecurity-law-for-connected-devices/
https://www.euractiv.com/section/cybersecurity/news/internet-of-things-is-missing-horizontal-cybersecurity-standards/
https://www.euractiv.com/section/energy/interview/consumer-group-middle-class-people-are-also-very-much-affected-by-rising-energy-prices/
https://www.therecycler.com/posts/printergate-hp-in-the-firing-line-again/
https://www.euractiv.com/section/cybersecurity/news/eu-chief-announces-cybersecurity-law-for-connected-devices/
https://www.euractiv.com/section/cybersecurity/news/internet-of-things-is-missing-horizontal-cybersecurity-standards/
https://www.euractiv.com/section/energy/interview/consumer-group-middle-class-people-are-also-very-much-affected-by-rising-energy-prices/
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Institutional outreach 

Euroconsumers was honored by the patronage 
of EU commissioner Didier Reynders for the 2021 
Euroconsumers Forum. Likewise we were very pleased 
to welcome high-level representatives from 
the European Commission, European Parliament 
and IMCO committee to several of our debates,
webinars and events, as we were happy to join 
ourselves major EU events as relevant stakeholder 
on pressing consumer matters.

Watch the videoWatch the videoWatch the video
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https://ec.europa.eu/environment/archives/greenweek2021/virtual-conference/walking-tall-and-treading-light-creating-sustainable-lifestyles-environmental/
https://ec.europa.eu/environment/archives/greenweek2021/virtual-conference/walking-tall-and-treading-light-creating-sustainable-lifestyles-environmental/
https://ec.europa.eu/environment/archives/greenweek2021/virtual-conference/walking-tall-and-treading-light-creating-sustainable-lifestyles-environmental/
https://digitalconsumerevent.eu/
https://digitalconsumerevent.eu/
https://digitalconsumerevent.eu/
https://ec.europa.eu/info/events/event-announcing-additional-pledging-companies-and-roundtable-explore-next-steps-2021-jun-10_en
https://ec.europa.eu/info/events/event-announcing-additional-pledging-companies-and-roundtable-explore-next-steps-2021-jun-10_en
https://ec.europa.eu/info/events/event-announcing-additional-pledging-companies-and-roundtable-explore-next-steps-2021-jun-10_en
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We believe in the importance 
of relationships to continue to improve 
our Organization, keeping it updated 
to present and future challenges. 
If you have any questions or suggestions, 
please let us know.

Keep in touch

https://www.youtube.com/channel/UCsxCZ8xLVKMZ7c3BqJrWUcw
https://twitter.com/euroconsumers

https://www.linkedin.com/company/euroconsumers/

https://www.euroconsumers.org/contact
https://www.euroconsumers.org/


www.euroconsumers.org

http://www.euroconsumers.org

