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A consumer perspective on refurbished goods
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It was cheaper
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Were you informed on which
repairs and checks were carried
out to put the refurbished

device back on the market? ** Overall, how satisfied

are/were you with your
purchase of this
refurbished product? **

Yes [l No

(very) unsatisfied

Il neither satisfied nor unsatisfied
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Did you experience any
problems with your
refurbished device? **

At least one problem  [Jl] No promblems

** last purchase of a refurbished product

Which improvements could convince you to opt for refurbished devices (more frequently) ?

Longer warranty periods

Better controls on product repairs

Better conditions for returning or exchanging refurbished products

A better legal framework for refurbished products

Regulations that would legally define concepts such as “as good as new” or “perfect condition”

*multiple response

Methodology
The survey was done in parallel in Belgium, Italy, Portugal, and Spain in June 2024. Through an online questionnaire, a total of 3.507 valid answers were collected. Samples were weighted
for age (25-79), gender, geographical area, and educational level in order to reflect the distribution of the general national populations for these variables.

About Euroconsumers
Gathering five national consumer organisations and giving voice to a total of more than 1,5 million people in ltaly, Belgium, Spain, Portugal and Brazil, Euroconsumers is the world’s leading
consumer cluster in innovative information, personalised services and the defence of consumer rights. Our European member organisations are part of the umbrella network of BEUC, the
European Consumer Organisation. Together we advocate for EU policies that benefit consumers in their daily lives.



